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SECTORS IN SILOS TRANSFORMED… 
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…WITH A COMMON LANGUAGE 
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ENGAGING CITIZENS IN RICH AND POOR COUNTRIES ALIKE 
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WHAT IS SOCIAL PROGRESS? 

 

Our definition: Social progress is the capacity of a 
society to meet the basic human needs of its 

citizens, establish the building blocks that allow 
citizens and communities to enhance and sustain 

the quality of their lives, and create the conditions 
for all individuals to reach their full potential. 
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SOCIAL PROGRESS INDEX FRAMEWORK 

Social Progress Index 

Opportunity Foundations of Wellbeing Basic Human Needs 

Nutrition and Basic Medical Care 

Water and Sanitation 

Shelter 

Personal Safety 

Access to Basic Knowledge 

Access to Information and 

Communications 

Health and Wellness 

Ecosystem Sustainability 

Personal Rights   

Access to Advanced Education 

Personal Freedom and Choice 

Tolerance and Inclusion 
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Basic Human Needs Opportunity 

Nutrition and Basic Medical Care 
Undernourishment  
Depth of food deficit  
Maternal mortality rate 
Stillbirth rate 
Child mortality rate 
Deaths from infectious disease 
 

Water and Sanitation 
Access to piped water  
Rural vs. urban access to improved water 
source  
Access to improved sanitation facilities  
 

Shelter 
Availability of affordable  housing 
Access to electricity 
Quality of electricity 
Indoor air pollution attributable deaths 
 

Personal Safety 
Homicide rate  
Level of violent crime 
Perceived criminality 
Political terror 
Traffic deaths 
 
 

Access to Basic Knowledge 
Adult literacy rate  
Primary school enrollment   
Lower secondary school enrollment 
Upper secondary school enrollment 
Gender parity in secondary enrollment 
 

Access to Information and 
Communications 
Mobile telephone subscriptions  
Internet users  
Press Freedom Index 
 

Health and Wellness 
Life expectancy  
Non-communicable disease deaths 
between the ages of 30 and 70 
Obesity  
Outdoor air pollution attributable deaths 
Suicide rate  
 

Ecosystem Sustainability 
Greenhouse gas emissions 
Water withdrawals as a percent of 
resources  
Biodiversity and habitat 

Personal Rights 
Political rights  
Freedom of speech  
Freedom of assembly/association 
Freedom of movement  
Private property rights  
 

Personal Freedom and Choice 
Freedom over life choices 
Freedom of religion 
Slavery, forced labor and human 
trafficking 
Satisfied demand for contraception 
Corruption 
 

Tolerance and Inclusion 
Women treated with respect 
Tolerance of immigrants 
Tolerance for homosexuals 
Discrimination and violence against 
minorities 
Religious tolerance 
Community safety net 
 

Access to Advanced Education 
Years of tertiary schooling 
Women’s mean years in school 
Value lost due to inequality in 
education 
Number of world class universities 

Social Progress Index  

Foundations of Wellbeing 

GLOBAL SOCIAL PROGRESS INDEX – INDICATOR LEVEL 2014 
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SOCIAL PROGRESS INDEX VS. GDP PER CAPITA (PPP) 
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SOCIALPROGRESSIMPERATIVE.ORG 
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MAP VIEW – ONE ASPECT AT A TIME 
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SCORECARD VIEW 
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COMPONENT OR INDICATOR-LEVEL DATA VISUALIZATION 

12 



Social Progress Imperative #socialprogress 13 

PERFORMANCE VIEW 
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TREND LINES ON HOVER 
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MULTIPLE ASPECTS AT ONCE 
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DATA TABLES 
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DYNAMICALLY GENERATED TEXT AND INFOGRAPHICS 
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USING INDEX STRUCTURE AS NAVIGATION 
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REGULARLY UPDATED BLOG TO PROMOTE RETURN VISITS 
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ASKING FOR INTENSE ENGAGEMENT –  

CREATING PARTNERSHIPS AND NEW INDICES 
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SUBNATIONAL INDEX MAP VIEW – DIMENSION VIEW 
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SUBNATIONAL INDEX MAP VIEW – SCORECARD DATA 
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SCORECARD VIEW – IPS AMAZONIA MUNICIPALITY  
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SCORECARD VIEW – IPS AMAZONIA MUNICIPALITY- PRINT 
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SOCIAL PROGRESS INDEX AT THE CITY LEVEL 
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Semáforo Familiar  

de  

Medición de Pobreza 

- Tecnología de ultima generación 
- Familias realizan su propio audodiagnóstico 
- Linea de Base para medir progreso 
- Georererenciación y Focalización 
- Herramienta para Plan de Progreso Familiar y Comunitario 

 

Semáforo Familiar  

de  

Medición de Pobreza 

- Tecnología de ultima generación 
- Familias realizan su propio audodiagnóstico 
- Linea de Base para medir progreso 
- Georererenciación y Focalización 
- Herramienta para Plan de Progreso Familiar y Comunitario 
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Are these 

authentic to the 

project? I have 

never seen these 

before. 
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National   

•The Government of Paraguay is integrating the Social 

Progress Index as a key performance measure in 

national development plan to 2030, supported by a 

cross-sectoral Social Progress Network Paraguay. 

•Deloitte Paraguay is part of a National Coordinating 

Committee which manages the network 

City Level 

•Ongoing work with Avina, the office of 

the Mayor of Bogota and the 

Presidential office to create a Social 

Progress Sub-Index for Bogota. Subnational Regional 

• Leading businesses and 

civil society 

organizations in Brazil 

are creating a 

municipal-level Social 

Progress Index for 

c.800 municipalities in 

the Amazon region to 

align interventions and 

influence government 

development policy. 

THE FUTURE IS MULTI-SCALAR – BUT HOW TO PRESENT IT ALL? 

Multi-Nation Regional 

• Study of migration across several 

countries in Latin America 

• Possible EU-wide project on social 

progress at level of subnational 

regions 
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MEDIA AND SOCIAL MEDIA CAMPAIGNS WITH SPONSORS AND 

PARTNERS DRIVE TRAFFIC TO OUR WEBSITES 
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WORKING WITH MEDIA COMPANIES 

Building relationships with key 

media is crucial.  

 

The deeper the interaction with 

the data, the greater the 

potential for amplification. 

 

Guardian Sustainable Business 

campaign provided a new way 

of interacting with SPI 2014 

data.  
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HOW WE MAKE IT SHAREABLE 

• Main interactive for global Social Progress Index is embeddable on any 
HTML page – and now available in English, Spanish, and Portuguese 

• Any state of the visualization is shareable as a URL 

• Same for IPS Amazonia 

• Social media share buttons on site 

• Dataset and raw values available in one file as a download 

• API for global index coming later this year 
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DATA ALREADY BEING USED BY 3RD PARTIES 
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• Mobile versioning (mobile site + app) 

• Slow connections 

• Tell stories connected to the data 

• Language versioning 

• Broaden use potential of dataset and raw data 

 

 

 

 

 

 

 

 

 

FUTURE IMPROVEMENTS 
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LESSONS LEARNED 

• Media (traditional and social) seems to drive the bulk of web traffic  

• Build sites with measurement of user preferences in mind 

- Difficult to create dynamic interactives that are as visually dense as static 
images that work well 

• Public seems most interested in national-level data so far 

- Define specific audiences and interactions when building interactives (or 
working with media) – it is difficult to change your static frameworks “on 
the fly” 
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