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IMPACT, USE AND ACHIEVEMENTS 

• THINK TANK: Rated as one of the world’s most impactful think tanks with 

a budget under $5 million  

 ACADEMIC/EDUCATION: Materials featured in many Secondary and 

University courses, NYU specially developed course.   

 CONSULTING: Research consultants with the United Nations, 

Commonwealth Secretariat, CSIS and several other NGOs. 

 AGENDA SETTING: IEP Post-2015 Development Agenda Expert Panel 

 

ENGAGEMENT 
 DIGITAL: More than ¼ of a million page views of our Vision of Humanity 

website each month, 25,000 Facebook likes, 11,000 Twitter followers 

 MEDIA COVERAGE: Guardian, Economist, Huffington Post, Washington 

Post, CNN, MSNBC, BBC and other major media. 

 TRENDING: Upworthy, Buzzfeed, Mashable,  



WHY ENGAGE CIVIL SOCEITY 

 

The Institute for Economics and Peace aims to create a paradigm 

shift in the way the world thinks about peace and to provide fact-based 

research to show that peace is a positive, tangible and achievable 

measure of human well-being.  
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MAPPING THE GLOBAL PEACE INDEX 

 



SHOWING A LIST 

 



LAYERING INFORMATION 
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RELEVENT  



CONTEXTUALISE INFORMATION 

 



EXPLORE THE SUBJECT 

 



RELEVANCE THROUGH NEWS 
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HUMANISE THE DATA 

 

 



OTHER MATERIALS 



OTHER DIGITAL ENGAGEMENT 

PLATOFRMS 

 

 

 

 

 

 



LESSONS LEARNT & THE FUTURE 

 

Lesson learnt: make metrics understandable, relatable, 

and engaging 

 

Challenge: how to engage civil society further with 

analysis of the data 

 

Opportunity: exciting new opportunities for digital media 

and storytelling.  
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