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Deliverable 3.5 

 

Report on Engaging Citizens in Web 2.0 Technology and Data, Citizens’ 

Campaign, Youth Section and Data Visualisation Competition on the 

Wikiprogress Platform 

 

Summary 

 
 

This report describes the activities undertaken to engage citizens on the Wikiprogress platform. 

Wikiprogress is a collaborative, open-source website hosted by the OECD but open to anyone who 

wants to contribute to it. During 2014, the OECD, in collaboration with Web-COSI partners Istat, 

Lunaria and I-Genius, undertook a number of activities on Wikiprogress to a) gain a deeper 

understanding of issues related to citizen engagement in the field of ‘beyond GDP’ statistics and 

technology and b) to increase the involvement of citizens in the discussion surrounding well-being 

measurement and policy through social media and other forms of outreach. This report sets out in 

detail the activities and results achieved in four main areas: 1) events to gain insight into the role of 

citizen engagement with Web 2.0 technology and data; 2) the citizen outreach campaign; 3) the 

development of a new Youth Section on Wikiprogress and 4) the planned data visualisation 

competition for 2015. 
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Introduction 

 

The driving motivation of the Web-COSI project – Statistics for All – highlights the need to find 

ways to involve people from all sectors of society in the development and use of ‘beyond GDP’ 

statistics. To pursue this aim, the different activities of Web-COSI are targeting various groups and 

stakeholders, including policy makers, official statisticians, social entrepreneurs, researchers and 

experts, and civil society.  

 

One group that it is particularly important to include in discussions related to well-being and 

progress measurements are citizens, as they are often left out of the dialogue on ‘beyond GDP’ 

statistics. Increased public awareness and involvement of the need to look ‘beyond GDP’ for 

metrics of societal progress is necessary to create political incentives for reform, and to make the 

most of opportunities afforded by digital technology. 

 

Citizen engagement has been at the heart of the activities undertaken by the OECD, and in 

particular through the Wikiprogress platform. Wikiprogress is a collaborative, open-source website 

hosted by the OECD but open to anyone who wants to contribute to it. Wikiprogress activities on 

citizen engagement for Web-COSI have been wide and varied in 2014, and can be categorised as 

follows: 

 

 Workshops and online discussions related to the engagement of citizens with Web 2.0 

technology and data; 

 A widespread outreach campaign to engage individuals and citizen-led groups with the issue 

of well-being and progress measurement through digital technology; and, 

 The development of a Youth Portal on the Wikiprogress website, with content and activities 

tailored to young people. 

 

Furthermore, in 2015, the citizen engagement activities will continue with the carrying out of a data 

visualisation competition. 

 

This report describes the activities undertaken by the OECD related to the engagement of citizens 

and of grassroots groups working with citizens, taking each of the categories in turn: (i) engaging 

citizens with Web 2.0 technology and data, (ii) the citizens’ outreach campaign, (iii) the Youth 

Section on Wikiprogress; and (iv), the data visualisation competition to be held in 2015. 

 

1. Engaging citizens with Web 2.0 technology and data – lessons learned 

 

Wikiprogress activities related to citizen engagement for Web-COSI can be divided into two broad 

groups: first, those activities which discuss ‘citizen engagement’ as a topic, bringing together 

representatives from different sectors of society (including citizens themselves) to debate how best 

to foster citizen engagement with well-being and progress statistics; and second, those efforts which 

themselves constitute acts of citizen engagement (e.g. communications, social media and other 

forms of outreach, as well as content developed specifically to foster the involvement of citizens 

themselves). This section of the report describes the first type of activity, while the following three 

sections are principally concerned with the second type. 

 

Throughout 2014, Wikiprogress has organised a number of online and face-to-face events in order 

to generate a dialogue and crowd source knowledge on the role of citizen engagement with Web 2.0 

technology and ‘beyond GDP’ data and statistics. These include two online discussions and two 

workshops as follows: 
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 Online discussion: Engaging citizens in well-being and progress statistics (April) 

 Online discussion: Making data more accessible for society at large: the role of open data, 

communication and technology (June) 

 Workshop: Using Technology to Engage Citizens with Well-being Statistics - Perspectives 

from Civil Society and Academia (September, Paris) 

 Workshop: Using Technology to Engage Citizens with Well-being Statistics – Perspectives 

from Government and Official Statistics (October, Paris) 

 

The content and outcomes of the online discussions have already been reported on in detail in the 

Web-COSI deliverable 2.3 “Report on mapping initiatives and best practice, the results of citizen 

dialogue on well-being and societal progress”, available on the Web-COSI website since August 

2014.
1
 However, it is worth briefly highlighting some of the key lessons learnt from both the online 

discussions and the workshops, especially as the rich discussions throughout the two workshops 

were able to bring deeper insight into the key issues. Overall, the discussions and other outreach 

activities conducted as part of a mapping exercise identified four main areas where technology can 

play a role in citizen engagement with data: (i) public consultation, (ii) communication and 

dissemination, (iii) crowd sourced data, and (iv), Open data. The key lessons learnt through the 

totality of discussions and workshops on using Web 2.0 technology to engage citizens with data can 

be summarised as follows. 

 

Citizen engagement is essential to ensure that ‘beyond GDP’ statistics have an impact on policy 

 

Making well-being a central goal of policy will require significant institutional reform and political 

will. While the ‘beyond GDP’ movement already has support from several national leaders, with 

high-level initiatives launched by governments in many countries - including France, Israel, Italy, 

and the UK – much more is needed to ensure that evidence-based policy making for well-being 

becomes a standard practice. For this to happen, widespread public awareness and support for 

changes in the way we measure and achieve societal progress is needed. If citizens are educated 

about the role of statistics in society and policy making, and of the need to put issues of well-being, 

sustainability, and inequality front and centre, then there will be much greater political incentive for 

decision makers to enact reform, and to override entrenched interests opposing those reforms.  

 

Web 2.0 technology can play a role in public consultation, but for meaningful results, a 

combination of online and offline methods should be used 

 

For many people working with ‘beyond GDP’ statistics, the primary purpose of citizen engagement 

is to carry out public consultation on measurement frameworks and indicators. Traditionally, this 

tends to be done through a variety of methods including online surveys, but also through face-to-

face event such as town hall meetings, debates and community events. The issue of consultation 

came up quite often, particularly in the first online discussion on “Engaging citizens in well-being 

and progress statistics”, and for many, while online consultation offers the opportunity for reaching 

larger numbers of people, they should be used as a complement, not a replacement, for face-to-face 

methods.  For many in the online discussions, especially those working on smaller-scale community 

projects, citizen engagement through consultation is more suited to face-to-face events such as 

focus groups or community meetings, while online methods were seen as more appropriate for the 

collection and communication of the data. 

 

                                                 
1
 See http://www.webcosi.eu/reports/. 

http://www.webcosi.eu/reports/
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Web 2.0 technology has a particularly powerful role to play in the communication of data 

 

Web 2.0 technology such as mobile and interactive web platforms allow statistical information to be 

packaged and presented in a way that is much more meaningful for a wider public. Discussion at the 

workshop sessions on the role of technology for communicating and disseminating data centred on 

the need to provide some form of context, or ‘stories’,  for the data that enabled users to develop a 

more personal and emotional connection with the information conveyed.  Stories can be told in the 

traditional way, through narrative text, or they can be conveyed in a more visual manner - through 

infographics and charts that organise the data in such a way that the meaning is immediately 

apparent. Data visualisations can be very appealing, but their importance goes beyond aesthetics: 

they provide a unique means of highlighting new patterns in statistics and looking at the world in a 

different way.  

 

It is possible to reach audiences who would never usually be interested in statistics through the 

use of innovative methods 

 

Web 2.0 technologies can allow us to completely redefine the way that people interact with data, 

and innovative methods can be used to reach audiences who would never usually be interested in 

statistics. At the workshop on perspectives from Government and Official Statistics, the Australian 

Bureau of Statistics (ABS) presented its app “Run that Town”, which is a game designed to be 

downloaded onto mobile phones and which allows people to play at being the Mayor of different 

Australian cities in simulated situations, but based on real Census data.
2
 At the workshop, Emily 

Walter of the ABS explained that the app has been particularly successful at reaching young men – 

a group who previously would have had very little interest in Census data. As the app uses real 

statistics, it acts as an educational tool. 

 

There is a need to improve citizens’ statistical literacy and educate them on what to look for in a 

good-quality dataset 

 

Web 2.0 technology allows a range of different data producers to make their data publicly available 

on the internet. While expanding the range of data sources available to citizens is a good thing, 

there can be dangers in presenting all datasets as equal. Official statistics are held to high standards 

of quality, and so users can be confident that data published by official sources have been collected 

using reliable methodology, with rigorous definitions, from sufficiently large and representative 

samples, etc. While many non-official statistics producers also follow strict quality standards, this is 

not necessarily the case for all non-official sources. In order to empower citizens to make the most 

of the wealth of data available to them, and in order to support the meaningful use of non-official 

sources to complement official sources, there is a need to improve statistical literacy among the 

general population and to educate people on what issues to bear in mind when assessing the quality 

of datasets. Citizens need to have the tools and knowledge at their disposal to be able to think 

critically about information presented to them in order to distinguish between good-quality and bad-

quality data. 

 

Engaging citizens to generate data themselves has a huge potential for complementing data gaps 

in official statistics, but a number of significant challenges remain 

 

One type of non-official data which has a huge potential, but which also faces significant 

challenges, in terms of its capacity to complement official data is citizen-generated data. During the 

                                                 
2
 http://runthattown.abs.gov.au/ 

http://runthattown.abs.gov.au/
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workshops in particular, there was a lot of discussion around data that has been volunteered through 

crowd sourcing methods. 

 

Crowd sourced data present exciting opportunities for data collectors. Crowdsourcing allows 

researchers to gather huge amounts of data, cheaply and easily in a short period of time. Mobile 

crowdsourcing is especially useful for collecting people’s subjective information, opinions, and 

experiences in the field and connecting it to specific geographic locations. However, crowd sourced 

data also suffers from a number of issues affecting their quality and usability, and until these issues 

are satisfactorily dealt with, a certain amount of caution needs to be exercised. Haosheng Huang, 

one of the participants at the September workshop, set out the key challenges as follows: 

 

 Motivating people. The key to crowdsourcing projects is in motivating large numbers of 

people from across society to contribute. There need to be (real or perceived) benefits for the 

contributors, and crowd sourcing interfaces and tools need to be simple and intuitive.  

 Data quality. People contribute data in an un-controlled setting, and provide subjective 

responses. Usually, no reference data are available to cross-check the findings of crowd 

sourced data. 

 Digital divide. Not everybody has the means to access mobile technology, or the ease of 

comfort with the technology necessary to provide crowd sourced data. This means that data 

from crowd sourced projects are unlikely to be from representative samples. Special efforts 

need to be made to, not only to reach groups who are less motivated to provide data (thereby 

reducing the self-selection bias in samples) but also those groups who are less able to 

participate via digital means. 

 

Crowd sourced data need to be interpreted with caution given the limitations and opportunities for 

potential bias outlined above. However, there is room for improvement and many projects are 

experimenting with training and the use of volunteers in order to encourage maximum participation 

from a representative sample of people. Over the coming years, given the focus on a “Data 

Revolution” that will be needed for enhanced monitoring of the Sustainable Development Goals, it 

is likely that much advances will be made in this field. 

 

Digital exclusion is an important issue and capacity-building should be a core part of a Web 2.0 

citizen engagement strategy 

 

The issue of digital exclusion is not only relevant for crowd sourced data, but is a cross-cutting 

issue for all aspects of citizen engagement with Web 2.0 tools. This is not only a question of 

ensuring universal access to digital technology, but also one of skills transfer and capacity-building. 

This was particularly well-explored in discussions related to Open Data during the workshops. Raw, 

unprocessed open data, has little value unless people have the necessary statistical and analytical 

skills. What is needed to maximise the impact of open data for societal innovation is are active and 

engaged citizens with the necessary skills to act as data ‘intermediaries’. These intermediaries can 

take the raw data and re-use it to create visualisations, apps, and other forms of statistical 

presentations that can reach a wider audience. At the October workshop, Barbara Ubaldi from the 

OECD Governance Directorate stated that active civic tech communities are essential for successful 

open data strategies and that in many OECD countries active efforts are being made to foster 

relationships with civic tech groups and to strengthen skills amongst young people to boost the 

success of government Open Data projects. 
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“Citizens” are not a homogenous mass – citizen engagement means interacting with different 

types of people with different skills, knowledge and interests 

 

The point about the role of the civic tech movement in the use of Open Data, leads into the final 

major lesson learned through the activities to discuss how best to engage citizens with Web 2.0 

technology: not all ‘citizens’ are alike, and while it is possible to produce information for an 

amorphous ‘general public’, it can be even more effective to distinguish and target different groups 

depending on different types of skills, pursuits and interests. Examples of specific groups of citizens 

include: students; young people; amateur data journalists, visualisers and bloggers; citizen activists, 

campaigners and volunteers; elderly people; and amateur researchers who are more motivated to 

find out more about well-being measures and policy. 

 

2. Citizen outreach campaign 

 

A citizen outreach campaign was conducted with the aim to move the discourse beyond the 

traditional well-being experts and to engage citizens and young people in the conversation on the 

measurement of well-being and progress of societies and related data. All the respective 

Wikiprogress communication and engagement tools were monitored to ensure that the campaign 

was effective. 

 

The lessons learned and outlined above have also informed the design and implementation of the 

citizen outreach campaign carried out through the Wikiprogress platform and its associated 

communication tools. A number of different channels were used to reach as wide and varied a 

selection of people as possible, including social media, blogs, and newsletters. This section explains 

in more detail the actions taken as part of the citizen outreach campaign, and the results achieved. In 

addition, a number of additional activities have been implemented to specifically target young 

people and students, centred around the creation of a new ‘Youth Portal’ on the Wikiprogress 

platform. The Youth Portal is described in the following section. 

 

Social media 

 

The main two social media tools used by Wikiprogress are Facebook and Twitter. In the beginning 

of the year, a number of additional social media channels were assessed for their appropriateness for 

achieving the aims of the citizen outreach campaign, including Pinterest, LinkedIn, Tumblr, and 

Instagram. Ultimately, each was discounted as being unsuitable for the aims of Web-COSI, 

although there may be a role for the more visually-focussed social media tools (e.g. Instagram, 

Tumblr or Pinterest) when the data visualisation competition will be run in 2015 (see section 4). 

 

The Wikiprogress team therefore decided to focus principally on Facebook and Twitter for its social 

media citizen outreach in 2014. Both accounts already existed, but there was much room for 

improvement, and ambitious targets were set of acquiring an additional 1000 more Facebook 

followers and 600 more Twitter followers. Different strategies were followed for Facebook and 

Twitter communication as the two tools serve slightly different purposes and audiences. 

 

Facebook 

 

Before 2014, relatively little attention had been given to the Wikiprogress Facebook account in 

recent years, and the number of followers had stabilized at around 1000 followers for a while. 

Wikiprogress did not previously have a focused ‘strategy’ for Facebook use and depended mainly 

on the occasional post from volunteers in the Wikiprogress community. Given the great potential 

for Facebook in reaching non-experts, and in particular, young people, it was decided that the team 
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would need to develop a strategy and put more effort into generating content and activity on the 

Facebook page.  

 

First of all, some efforts were made to rebrand the Facebook page (see Annex 1), making it more 

attractive for new users and clarifying its purpose. Better use of visuals was made, and a banner was 

developed, using photographs of young people denoting concepts related to well-being and quality 

of life. A short, descriptive tag line was added to the page (“Sharing data and knowledge to achieve 

a better world for all”) as well as an accessible description of the purpose of Wikiprogress: 

 

“Wikiprogress is a global platform for you to gather, share and create information about 

measuring the progress of society.  We seek to bridge the gap between current measures of well-

being and the real lives of citizens, by including environmental, social and economic indicators in 

measuring quality of life. Wikiprogress is an open space for anyone who wishes to learn, contribute 

and discuss progress related issues.” 

 

We then put some thought into revising our Facebook strategy. The decision was made to use 

Facebook primarily for reaching out to complete non-experts and, in particular, to young people. It 

was agreed that a balance needed to be struck between ensuring that content remained true to the 

core aims of Wikiprogress and Web-COSI, while also being as ‘fun’ or appealing as possible. 

Facebook is a site that people use primarily for socialising and recreational purposes (as opposed to 

LinkedIn, for example, which is aimed at professional networking): we therefore needed to balance 

the educational aims of our outreach, with the need to be as accessible and engaging as possible. 

The following action points were implemented for the new Facebook strategy (see Annex 1 for 

examples): 

 

 Increase the uploading of content to the Facebook page, with the aim of posting at least three 

times a week with content that is both a) relevant to the issues of well-being and progress 

measurement and policy, and b) engaging and accessible for non-experts and young people. 

 Whenever possible, prioritise content with visual media (photos and video), that tend to be 

more appealing to young people. 

 Encourage active engagement with Facebook content through the frequent use of questions 

when posting. 

 Use relationships with existing Wikiprogress and Web-COSI partners as much as possible, 

and establish new relationships, to identify relevant content and to boost the visibility of 

posts through partner networks. Sharing and cross-referencing of content was seen as the 

key to building networks and to growing the audience. 

 Use other Wikiprogress tools to cross-promote the Facebook page (e.g. on the Wikiprogress 

platform and in the e-Brief newsletter) 

 

 In order to generate new video content, vox pop interviews with attendees of Web-COSI 

events were conducted and the edited videos were then put on Facebook. 

 

The new focus on images and video was more successful than text-heavy links to official reports, 

which had predominated the newsfeed previously.  This improved Wikiprogress’s outreach to our 

target audience, making relevant content from OECD and partners more accessible to a younger 

audience, which is a key objective of the WEB-COSI project. 

 

A key element of the revised strategy has been strategic relationship building.  This relationship 

management has been essential to building up the number of Facebook likes, by cross-posting 
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content from selected, relevant organisations, and strategic partners. Overall, we have shared 

content from a number of partners, covering a wide range of issues relevant to ‘beyond GDP’ 

statistics and policy, including: Restless Development, Carnegie UK Trust, United Nations, 

CafeBabel, World Future Council, UN Women, International Youth Foundation, Social Progress 

Index, Civicus, Australian Bureau of Statistics, Peterborough Open City, HelpAge International, 

Open Knowledge, OECD Education department, OECD Better Life Initiative, Annual Youth 

Assembly, United Nations, Eurobarometer, UNDP, Partnership for Open Data (World Bank, Open 

Knowledge, Open Data Institute), and the New Economics Foundation. 

Thanks to this new strategy, we achieved a number of positive results in terms of citizen 

engagement, namely: 

 Reaching the target of adding 1000 followers, almost doubling the Wikiprogress Facebook 

community to 2157 followers by mid-December 2014. 

 We had more young people and more people overall accessing our Facebook page.  

 We have a good international spread of visitors and an almost even gender profile.  

 

Twitter 

 

The Wikiprogress twitter account (@Wikiprogress) was actively used to reach a wider audience and 

encourage discourse and exchange. The profile of users and people’s expectations on Twitter are 

not the same as Facebook. People are more used to use Twitter to follow accounts that provide them 

with content that relates to their specific interests; while Twitter can be used for purely social 

purposes, it is also easier to identify user interests and needs and target different user profiles 

appropriately. While it is important to post engaging content, it is even more important to ensure 

that the content provides value (education, information, new ideas) in and of itself, than that it be 

‘fun’. 

 

For the new Twitter strategy, therefore, focus was placed on reaching the most appropriate and 

relevant accounts, over and above simply increasing the number of followers. Twitter was also used 

intensively in connection to the online discussions and workshops that were held during the year. 

Results achieved include: 

 

 The Wikiprogress Twitter account gained 433 new followers (an 18% increase) in 2014, 

reaching a total of 2,208 Twitter followers. 

 

 During the online discussion “Engaging citizens in well-being and progress statistics” (22 

April – 2 May), according to “Tweet Reach”
3
 analytics: 

- During the 2-day period 28-29 April, the hashtag “#citizenengagement” had an 

estimated reach of 89,327 accounts; 

- During the 7-day period the hashtag #Stats4All had an estimated reach of 109,366 

accounts; and 

- Total reach over the 9 days was over 200,000 Twitter accounts. 

 

 

                                                 
3
 The Tweet Reach analytics statistics reported on here are from the free service provided by Twitter, which is why the 

reporting periods are not consistent. In order to have comprehensive analytics, it is necessary to subscribe to a paying 

service to which the OECD does not currently subscribe. Nonetheless, the figures given here provide reliable 

“snapshots” of the impact of Wikiprogress Twitter activity on a specific day or period. The total reach on Twitter for 

Wikiprogress is certainly much higher than these incomplete figures report. 
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 During the online discussion “Making data more accessible for society at large” (11-24 

June) 

- Over 120 Twitter accounts were engaged in the discussion by either commenting, 

retweeting or ‘favouriting’ tweets; 

- The hashtag #StatsForAll had an estimated reach of 737,906 Twitter accounts 

between 12 and 17 June 2014.  

- Total reach over the 9 days was over 850,000 Twitter accounts:  a record for our 

discussions at that time. 

 

 At the September workshop on “Using technology to engage citizens with well-being 

statistics: Perspectives from civil society and academia”: 

- 69 accounts were engaged through comments, retweets or ‘favouriting’ (report from 

18 September 2014); 

- 46,100 accounts were reached through retweets (report from 18 September 2014); 

- 142,100 accounts were reached through ‘mentions’ (report from 18 September 

2014). 

 

 At the October workshop on “Using technology to engage citizens with well-being statistics: 

Perspectives from government and official statistics”: 

- The Hashtag #CitizenEngagement on twitter reached 28,158 accounts (report from 

28 October 2014); 

- The Hashtag #StatsForAll  on twitter reached 6,469 twitter accounts (report from 28 

October 2014) 

- Over 60 accounts were engaged on Twitter using the dedicated hashtags during the 

workshop; 

 

 And finally, during the December online discussion on Youth Well-being (described in more 

detail in the next section): 

- The two hashtags #youth and #wellbeing used, reached over 385,232 twitter 

accounts, on the 16
th

 of December alone. 

- Overall, over half a million twitter accounts were reached during the period of the 

discussion between 1-17 December by the Wikiprogress account, an all-time record 

for Wikiprogress. 

 

The accumulative growth of the Wikiprogress Twitter account outreach (in terms of followers and 

also accounts reached), culminating in the huge success of the December online discussion has 

shown that a long-term, more selective, strategy pays off for engaging citizens with Twitter. By 

focusing on quality before quantity in the growth of followers for the Twitter account, people are 

much more likely to engage with the content by going to the Wikiprogress page for the event, or 

commenting or retweeting. It also became clear that Twitter is most effective for engaging citizens 

around a specific activity or event, rather than for stand-alone information. See Annex 2 for more 

information about the Twitter campaign. 

 

In 2015, the Twitter strategy for Wikiprogress will therefore continue to expand the number of 

followers, in order to reach the target of adding 600 followers over the period of the Web-COSI 

project. Activities such as the data visualization competition (described in Section 4) will be 

especially useful in this regard. 
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Blogs 

 

The Wikiprogress blog, ‘ProgBlog’ (see Annex 5 for link), has been used to profile Web-COSI 

activities throughout the year, such as discussions, workshops and youth issues. Blogs allow one to 

explore a topic in more detail then Facebook or Twitter and in a more accessible format then a wiki 

article. A more focused approach was taken to posting blogs in 2014, as the range of issues covered 

in the blog was seen to be a bit overwhelming for some. Traditionally, the ProgBlog brings together 

articles not only from Wikiprogress, but also its companion sites Wikigender and Wikichild. In 

2014, this was still the case, but efforts were made to ensure that blogs were thematically relevant to 

the objectives of Web-COSI. 

 

A total of 53 blogs were posted in 2014 on the ProgBlog, which received 35,285 page views from 

11,428 unique visitors (a 48% increase from 2013). Blogs were also emailed to just over 200 

subscribers. The most popular post, entitled “Democratising data: the need to make statistics more 

accessible to everyone”, received over 1,000 page views.    

Newsletter and overall impact on Wikiprogress platform 

 

Six eBrief bulletins focused primarily on promoting Web-COSI activities were sent in 2014. The 

eBrief saw its subscriptions go from 32,500 in 2013 to 37,404, an increase of 4,904 subscribers. 

 

Overall, in 2014 the Wikiprogress platform had its best year to date, with a total of 194,000 unique 

visitors, a 10% increase from 2013 (and meeting the Web-COSI target of adding 20,000 unique 

visitors). 

 

3. Development of a Youth Portal 

 

One of the most important groups of citizens targeted by Wikiprogress’s outreach campaign in 2014 

was young people. Young people’s voices are not always heard in measurement and policy debates, 

where the concerns of older adults often predominate. Finding ways to better integrate young 

people’s concerns into policy, and ensure their well-being needs are being met are therefore 

pressing goals for society, and this has been reflected in citizen engagement activities for Web-

COSI. 

 

While the overall campaign outlined in the previous section was in large part aimed at young 

people, additional efforts were made to update the Wikiprogress platform to make it more appealing 

to young people, and to create content specifically aimed at adolescents and younger adults in a 

devoted section on the website called the Youth Portal.  

 

In order to design the Youth Portal, the Wikiprogress team consulted with a number of young 

people including volunteers for the Wikiprogress site, interns who worked with us for extended 

periods, as well as using social media to crowd source advice and suggestions. There had originally 

been the intention to run a competition to design a new youth section, but in the end it was decided 

that a competition was not the best way to gather feedback, and that an open, non-competitive 

consultation would be more appropriate and effective.  The reasoning behind this decision was 

driven by the fact that through choosing one ‘winner’, the team would then be committed  to 

implementing the vision of one person, when in fact for the Youth Portal to be responsive to young 

people’s needs, it needed to be a more collaborative vision, and capable of evolving as new issues 

arose.  
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Through this consultation, a number of suggestions were made for the Youth Portal, including the 

need for: 

 

 More visual content. 

 Information to help young people get more involved in promoting ‘beyond GDP’ actions 

and policies such as studying, interning and volunteering opportunities. 

 Accessible educational resources for students. 

 More content reflecting topics of particular interest to young people, such as education and 

employment. 

 Opportunities for young people to get more directly involved in discussions on the 

measurement of well-being and progress. 

 

Bearing these issues in mind, a Youth Portal was designed and set up on the Wikiprogress platform 

by the team, with the following sections/functions: 

 A Videos section, bringing together interesting video content relevant to young people; 

 A ‘Have Your Say’ section, which links to the most recent online discussion on Youth Well-

being to which young people can contribute (see below); 

 An ‘Initiatives’ section which brings together information on initiatives related to youth 

well-being in one place. This information is housed on the interactive map of initiatives 

which forms part of the new data portal, and forms part of a special topic entitled ‘Youth’; 

 A ‘Spotlight’ section which highlights recent reports and other content of particular 

significance to young people. Examples include the Global Youth Well-being Index report 

by the International Youth Foundation and others, the Overseas Development Institute 

report Partners for change: Young people and governance in a post-2015 world; and the 

Youth Development Index by the Commonwealth Youth Programme. 

 An ‘Opportunities and Events’ section which collates information about conferences, 

internships and volunteering opportunities for young people to get more involved. 

 An entry point into the Wikiprogress University Programme platform, which brings together 

three kinds of information and resources for students: 

1. Opportunities to collaborate with Wikiprogress by participating in discussions, 

volunteering, interning, or establishing a partnership between the student’s 

university and Wikiprogress. 

2. Educational resources, including accessible reports and other information to 

educate students on the role and importance of ‘beyond GDP’ statistics. 

3. Courses and training opportunities, for those who would like to acquire the 

necessary skills and knowledge to get more involved in the ‘beyond GDP’ 

movement. 

In addition to the above features, the Youth Portal contains a space for feedback, social media feeds 

and is made to be visually appealing through the use of photos and graphics. 

 

The youth portal was launched on the 1
st
 of December, and received 292 page views and 119 unique 

visitors in the first two weeks of December. During 2015, the Youth Portal will be a key component 
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of the continued citizen engagement campaign to be conducted on Wikiprogress. See Annex 3 for 

more information on the Youth Portal. 

Online Discussion “Youth well-being: measuring what matters” (1- 15 December 2014) 
 

In order to properly support the launch of the Youth Portal, and to generate discussion about youth 

well-being, an online discussion was hosted on Wikiprogress in the first half of December 2014 (see 

Annex 4) . This discussion was not part of the planned deliverables for Web-COSI, but was 

conducted as an additional exercise to foster interaction with young people and organisations 

representing young people’s interests with Web-COSI issues. Partners were selected according to 

their focus on youth issues and their involvement in relevant areas of work and youth engagement, 

They included: AEGEE - European Students' Forum, European Youth Forum, Health Behaviour in 

School-Aged Children,  International Youth Foundation, Restless Development, The 

Commonwealth, UNESCO MGIEP and Web-COSI partners.  

 

The aims of the discussion were to: 

 Introduce the issue of youth well-being as a focus topic to the Wikiprogress community. 

 Create a sub-community of interest around the topic of youth well-being, with both existing 

and new Wikiprogress partners. 

 Provide an activity to encourage the participation of young people on the Wikiprogress site. 

 Highlight issues of particular relevance to youth well-being policy and measurement. 

In all these respects, the online discussion was a success. The discussion generated a great deal of 

activity, indeed, this was the most successful online discussion held on Wikiprogress to date with 

respect to the activity it generated on social media.  In total, the discussion received: 

 A total of 2,470 page views and 1,852 unique visitors;  

 According to the Tweet Reach report the two hashtags #youth and #wellbeing used, reached 

over 385,232 twitter account just on the 16
th

 of December. 

 62 comments were left on the discussion thread by 38 different people, of whom many were 

young people unaffiliated with any organisation.  

Furthermore, a great deal of knowledge was crowd sourced, both from experts and from the young 

people who participated in the discussion. This crowd sourced knowledge on what matters most for 

young people’s well-being will be built upon in 2015 when Wikiprogress plans to continue its youth 

outreach activities, including hosting a longer and more in-depth online debate on the platform in 

collaboration with the CATALYST CAPS project (see Annex 6).
4
  

 

Wikiprogress University Programme 

 

A major initiative launched in 2014 in the context of the Youth Portal is the Wikiprogress 

University Programme. In addition to the material and resources listed above that are brought 

together on the Portal itself, the University Programme consists in a number of face-to-face 

initiatives with university students from across Europe and the World. These consist of both 

interning and volunteering opportunities, and increasingly through partnerships between 

Wikiprogess and selected university courses that have allowed representatives of the Web-COSI 

project to deliver seminars as part of existing University programmes. In 2014, the following 

seminars were given as part of the Wikiprogress University programme: 

                                                 
4
 http://catalyst-fp7.eu/ 

http://catalyst-fp7.eu/
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 “Communication and the policy use of indicators”, Seminar given by Donatella Fazio, Istat, 

for the QoLexity Masters Course at the Università degli Studi, Florence on 26 September 

2014. 

 “Transferring Knowledge into Policy and the role of Wikiprogress”, Seminar given by Kate 

Scrivens, OECD for the QoLexity Masters Course at the Università degli Studi, Florence on 

6 November 2014. 

 “The R&D projects funded by the European Union: The recent experience of the Web-COSI 

project at the statistical and economic research frontier”, Donatella Fazio, Istat. Seminar 

given by Donatella Fazio, Istat at the University of Bologna on 27 November 2014. 

 “Citizenship to monitor quality of life and evaluate progress in cities”, Seminar given by 

Kate Scrivens, OECD for the Doctoral Programme of the Gran Sasso Science Institute, 12 

December 2014. 

 

In all seminars, there was active participation and exchange with students, and many students from 

these seminars have contributed to our online discussions.  

 

4. Data visualisation competition 

 

One of the activities planned for 2014 as part of the citizen engagement campaign was a data 

visualisation competition. However, during the course of the year, it became clear that it would be 

worth taking more time to plan and implement this activity, and that it would make more sense to 

carry out the competition in 2015
5
.  

 

Running a competition provides an important opportunity to reach out to a much wider group of 

people than is usually possible with Wikiprogress activities. Competitions provide powerful 

incentives for people to engage with issues they would not otherwise care about. The incentive 

comes not only from the opportunity to win a prize, but also from the opportunity for people to 

showcase their talents in a public arena. In this way, if planned and carried out well, the competition 

can provide a platform for our communications to non-experts and to involve more citizens in the 

Wikiprogress community.  

 

Aims 

 

The aims of running the competition are as follows: 

 

 In line with the Web-COSI goal - to raise awareness among non-experts, and particularly 

young people, about the importance of statistics, and the role that measurement plays in 

well-being and policy; 

 To crowd source visualisations related to well-being and progress ‘beyond GDP’, in order to 

populate the new Wikiprogress data portal with visualisations based on the data it contains; 

 To provide a purpose for increased communications with citizens on the Wikiprogress 

platform and associated channels (social media, blogs, newsletter). Communications are 

always more effective at fostering active participation with citizens when centred around a 

concrete activity or goal. 

 To educate the Wikiprogress community on the role of data visualisation in communicating 

‘beyond GDP’ statistics to a broader audience. 

                                                 
5
 The postponement was agreed with the EC Project Officer, Dr Loretta Anania. 
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Given these aims, and in particular, those of using the competition as a means to populate the new 

data portal with visualisations, and using the competition as a platform for enhanced citizen 

communications, it was clear that before launching the competition, it was necessary to fine-tune 

the data portal and communications strategy, which have been the focus of activities in 2014. With 

the data portal well-developed and open to the public, and with the demonstrated success of new 

approaches to communication on Facebook and Twitter, the foundations have been laid for a 

successful launch of the competition. 

 

Prize 

 

The decision of which prize to offer is an important one, as without the right prize, many people 

will not have sufficient incentive to enter the competition, and the overall impact of the activity for 

engaging citizens will be diminished. A key element in the decision to postpone the competition to 

2015 was the awareness that the 5
th

 OECD World Forum on Statistics, Knowledge and Policy, to 

take place in Guadalajara, Mexico on the 13-15
th

 October 2015, presented a significant opportunity 

for the visibility of the competition, and for Web-COSI overall. By holding the competition in 

2014, the distance between the competition and the Forum would be too great to capitalise on any 

linkages, but by postponing this activity to 2015, it would be possible to make the most of this 

opportunity. The winner or winners of the data visualisation completion will therefore be invited to 

Guadalajara in October 2015 to present their winning visualisations at the Forum. A lunchtime 

seminar for Web-COSI will be organised in order to publicise the achievements of the project. The 

OECD World Forums on Statistics, Knowledge and Policy have been held every two to three years 

for the last decade and have been important drivers of the global agenda on well-being and 

progress. They bring together a diverse range of practitioners from government, academia, civil 

society, official statistics, and business, including very high-level experts and world leaders. The 

chance to use the competition as a way to present Web-COSI at the Forum is an important 

opportunity to disseminate the findings of the project to a wide audience. 

 

Communications 

 

The communications strategy surrounding the competition will be central to its effectiveness at 

engaging citizens. The team plans to continue its relationship-building through social media with 

civil society organisations focused on citizen engagement, branching out to focus on organisations 

and networks that are interested in data journalism, visualisation and the civic tech movement. 

 

An announcement of the competition will be made on all media networks (Twitter, Facebook, and 

at events). The Twitter account will focus on engaging leading youth thinkers to share information 

about the competition with their followers. People with large youth audiences in their Twitter 

accounts will be asked to retweet about the competition (even if they are not working directly on 

well-being). Social media posts will be shared well in advance with key partners and checks made 

that these have been posted on their Facebook accounts. All communications will set the 

competition in the context of Web-COSI.  

 

 

Conclusions 

 

Citizen engagement is at the heart of the Web-COSI philosophy of fostering ‘Statistics for all’, and 

the goal of involving a broader public in the dialogue surrounding well-being and progress 

measurement has been the driving force of a range of activities described in this report. 
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There have been two, complementary objectives for the work related to citizen engagement during 

2014. First, many of the activities have been undertaken to develop a clearer conceptual 

understanding of the role and importance of citizen engagement for involving a broader public in 

the development and use of ‘beyond GDP’ statistics and data related to well-being and progress. 

These have included the workshops and the online discussions. Second, the objective has to been to 

increase actual citizen engagement with issues of relevance to Web-COSI (e.g. well-being 

measurement, the role of technology, beyond GDP statistics, and new data sources for social 

innovation), primarily through the Wikiprogress platform.  

 

These two objectives are complementary, because many of the findings from the conceptual 

discussions have been used to inform and improve the overall citizen engagement strategy. For 

example: the focus on educating the public about the issues related to well-being measurement and 

statistics, has informed the design of the Wikiprogress University Programme; the need to 

distinguish the needs of different groups of citizens has informed the developed of the youth 

outreach strategy. Furthermore, even those events which were more ‘conceptual’  in nature, such as 

the workshops, were designed in such a way as to maximise overall citizen engagement, for 

example by providing live webcasting and using social media extensively. 

 

Overall, the work on engaging citizens has provided a number of valuable insights, which will be 

fed into future work on Wikiprogress, as well as projects to be undertaken by Web-COSI partners in 

2015. Furthermore, the large increase in citizen outreach through Wikiprogress channels, as 

evidenced by the large rise in visitors to the website, readers of the ProgBlog, and followers on 

Facebook and Twitter, will allow a much greater visibility for the continued outputs of Web-COSI 

in its second year. 
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Annex 1. Wikiprogress Facebook results 

 

 

Facebook banner visual examples 
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Short video interviews with key partners posted on Facebook - Example 
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Selected insights into Facebook posts 
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An example of video content shared on Facebook featuring young people 

 

 
 

Content shared from the following select partners: 

 

Restless Development 

Carnegie UK Trust 

United Nations 

CafeBabel 

World Future Council 

UN Women 

Global Youth Wellbeing 

International Youth Foundation 

Social Progress Index 

Civicus 

Australian Bureau of Statistics 

Peterborough Open City (via Guardian Witness) 

HelpAge International 

Open Knowledge 

OECD Education 

OECD Wikichild 

OECD Wikigender 

OECD Better Life Initiative 

Annual Youth Assembly, United Nations 

Eurobarometer 

UNDP 

Partnership for Open Data (World Bank, Open Knowledge, Open Data Institute) 

The New Economics Foundation 
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Examples of content sharing on Facebook page from partners 
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Facebook demographics 

 

 
 

 

Page and Tab Visits for 2014 
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Likes, Comments and Shares for 2014 

 

 
 

Post Reach for 2014 

 

 
 

Facebook reach by post over a select period 
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Facebook reporting metrics 

 

 Total daily 

reach (total 

per month) 

Total Likes Events 

 

Jan 

 

1,471 

 

1,172 

 

 

 

Feb 

 

727 

 

1,193 

 

Online discussion: Education that promotes 

wellbeing in Latin America 

 

March 

 

987 

 

1,239 

 

 

 

April 

 

3,406 

 

1,239 

Online Discussion: Engaging citizens in well-

being and progress statistics (22 April – 2 May) 

“Civil society actions to promote well-being in 

Latin America (1-16 April) 

 

 

May 

 

2,229 

 

1,249 

 

 

 

June 

 

1,746 

 

1,288 

Online Discussion: Making data more accessible 

for society at large: the role of open data, 

communication and technology (11 – 24 June) 

 

 

July 

 

2,020 

 

1,303 

 

 

 

August 

 

1,353 

 

1,321 

 

 

 

September 

 

3,903 

 

1,336 

Using Technology to Engage Citizens with Well-

being Statistics - Perspectives from Civil Society 

(18 September, Paris) 

 

 

October 

 

2,622 

 

1,407 

Using Technology to Engage Citizens with Well-

being Statistics (27 October, Paris) 

 

 

November 

 

8,723 

 

1,550 

Launch of Wikiprogress University 

Online Discussion Youth and Social Progress – 

Latin America, 19 Nov-4 December 

Launch of Youth Portal 

 

 

December 

(1 - 17) 

 

56,170 

 

2,157 

 

Online Discussion: Youth Well-being: Measuring 

what matters (1-17 December) 
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Select number of top-ranking youth-related posts in Facebook for 2014 
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Annex 2. Wikiprogress Twitter results 

 

TweetReach report for 16 December 2014  
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A sample of the twitter accounts engaged and their reach and ‘impressions’
6
, on 16 December 2014 

 

 

 
 

 

 

Twitter Impression during the online discussion on youth wellbeing (2-17 December) 

 
 

                                                 
6
 Impression is the number of times the users saw the tweets on Twitter  
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Examples of popular tweets during the Wikiprogress social media campaign  
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Annex 3. Youth Portal 

 

Screenshot of Youth Portal landing page 

 

 
 

 

Tweets for young people related to activity on the portal 
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Blog, exploring youth issues, posted on the ProgBlog 

 

 A critical moment to engage young people, by Katherine Ellis, Director of Youth at the 

Commonwealth Secretariat. 

 How to help the world's youth, by Nicole Goldin, director for Youth, Prosperity, and 

Security Initiative with the Project on Prosperity and Development at the Center for 

Strategic and International Studies. 

 Wikiprogress focus on youth well-being, by Kate Scrivens, Wikiprogress Manager. 

 A chance to design the way forward for education, by Michael Ward of the OECD 

http://theblogprogress.blogspot.fr/2014/12/a-critical-moment-to-engage-young-people.html
http://theblogprogress.blogspot.fr/2014/12/how-to-help-worlds-youth.html
http://theblogprogress.blogspot.fr/2014/11/wikiprogress-focus-on-youth-well-being.html
http://theblogprogress.blogspot.fr/2014/11/a-chance-to-design-way-forward-for.html
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Annex 4: Online discussion on youth well-being 

 

Page view and unique visitors for Wikiprogress discussion page in 2014 (Google Analytics) 

 

 
 

 

Comments and engagement on twitter related to the discussion 
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Annex 5. Links to relevant pages 

 

 

 

 Wikiprogress home page: http://www.wikiprogress.org/ 

 Facebook account: https://www.facebook.com/Wikiprogress 

 Twitter account: https://twitter.com/Wikiprogress 

 eBrief (e-Bulletin): http://www.wikiprogress.org/index.php/Wikiprogress_eBrief 

 Online discussions: http://www.wikiprogress.org/index.php/Online_Discussions 

 ProgBlog: http://theblogprogress.blogspot.fr/ 

 September workshop
7
: http://bit.ly/1tqfrOQ 

 October workshop:  http://bit.ly/1wUgt7W 

 Youth Portal: http://www.wikiprogress.org/index.php/Youth_Portal 

 Youth Portal – videos: http://www.wikiprogress.org/index.php/Category:Video 

 Youth Portal – Have your Say/ Discussion on Youth wellbeing: http://bit.ly/1v3PbMt 

 Youth Portal – Spotlight: http://www.wikiprogress.org/index.php/Youth_Spotlight 

 Youth Portal – Initiatives: http://wikiprogressdata.org/group/youth 

 Youth Portal – Wikiprogress University: 

http://www.wikiprogress.org/index.php/Wikiprogress_University 

 Youth Portal – Opportunities and Events: 

http://www.wikiprogress.org/index.php/Youth_Opportunities 

 

 

                                                 
7
 Events page with videos, presentation and all related material 

http://www.wikiprogress.org/
https://www.facebook.com/Wikiprogress
https://twitter.com/Wikiprogress
http://www.wikiprogress.org/index.php/Wikiprogress_eBrief
http://www.wikiprogress.org/index.php/Online_Discussions
http://theblogprogress.blogspot.fr/
http://bit.ly/1tqfrOQ
http://bit.ly/1wUgt7W
http://www.wikiprogress.org/index.php/Youth_Portal
http://www.wikiprogress.org/index.php/Category:Video
http://bit.ly/1v3PbMt
http://www.wikiprogress.org/index.php/Youth_Spotlight
http://wikiprogressdata.org/group/youth
http://www.wikiprogress.org/index.php/Wikiprogress_University
http://www.wikiprogress.org/index.php/Youth_Opportunities
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Annex 6. Proposal for online debate on youth well-being in collaboration with CATALYST 

 

Proposal summary 

 

The OECD proposes a collaboration with CATALYST (CAPS project), and specifically with 

Assembl, in order to run a debate with a community of young people (50-100 people) to discuss the 

question: 

“How can the well-being of young people be better reflected in government statistics and policy?” 

The discussion will run for approximately 2-3 months. 

 

Background 

 

For the last 10 years, the OECD has been at the forefront of the movement to go ‘beyond GDP’ in 

the measurement of social progress. In 2004, the 1
st
 OECD World Forum was held in Palermo, Italy 

on “Statistics, Knowledge and Policy” and it was the first major international conference to bring 

together representatives of all sectors of society – academia, government, civil society, business, as 

well as official statistics - to discuss the role of progress statistics in setting the policy agenda. 

During the decade since then, the OECD has held many more events (including three more Forums) 

to move forward the discussion, and participated in the Stiglitz-Sen-Fitoussi commission, whose 

2009 report laid out the statistical agenda for improving progress measurement. In 2011, the OECD 

Statistics Directorate launched the Better Life Initiative, with an extensive programme of work to 

improve the measurement of well-being and progress across multiple dimensions, including the 

interactive Better Life Index, used to communicate comparable data on well-being to a broad 

public. 

A core principle of the ‘Beyond GDP’ movement is for the process of developing and using well-

being statistics to be as inclusive as possible. Technical expertise is crucial for ensuring the quality 

of statistical methodology, but in order to develop measures that are representative of people’s 

values and priorities, and that can have an impact on policy and public debate, discussions around 

progress measurement need to involve more than just experts – they need to bring together people 

from all sectors of society. To this end, Wikiprogress was launched in 2009, to provide an online 

platform for sharing knowledge and data related to measuring well-being and progress. 

Wikiprogress is hosted and staffed by the OECD, but is an open-source, collaborative website that 

is intended to serve a community of researchers, policy makers, grassroots organisations and NGOs, 

as well as interested members of the public by gathering information on well-being, and running 

community activities such as online discussions on relevant topics. 

In 2014-15, the OECD is a partner in the EC-funded FP7 project Web-COSI (under the CAPS 

group of projects funded by DG Connect), whose aim is to maximise the potential of online 

platforms to engage citizens with well-being and progress statistics. OECD Web-COSI deliverables 

are centred on Wikiprogress, and a major part of this work is to strengthen the engagement of young 

people and students with well-being and progress statistics. The Wikiprogress team is planning an 

extensive youth engagement communications campaign including competitions, a Wikiprogress 

University Programme and an improved social media strategy. By partnering with CATALYST, 

and using Assembl to host an in-depth discussion on how best to represent young people’s interests 

in well-being and progress policy, this will offer the opportunity to mobilise an active community 

of young people and for their input to contribute to discussions around how best to measure 

progress and design policy for well-being. 

 

 

 

 

 

http://www.oecd.org/statistics/better-life-initiative.htm
http://www.oecdbetterlifeindex.org/
http://wikiprogress.org/index.php/Main_Page
http://www.webcosi.eu/
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Objective 

 

The main objective of the debate will be to gain a fresh perspective on the issue of how best to 

design well-being measures and policy from a group that is largely marginalised from existing 

discussions, in order to better represent young people’s priorities in high-level discussions.  

 

Target community 

 

Wikiprogress has around 16,000-20,000 unique monthly visitors for the main site and a blog that 

regularly hits around 1000 readers a post. In addition we have a regular newsletter with over 30,000 

subscribers, as well as over 2000 Facebook likes and over 2100 Twitter followers. We also host 

online discussions (lasting about 2 weeks) several times a year, which attract around 30-40 

participants each. 

While Wikiprogress has a fairly large audience, as the topics of ‘progress’ and ‘well-being’ are very 

broad, Wikiprogress does not have one cohesive ‘community’  but rather a diverse range of sub-

communities. For specific events (such as online discussions) we therefore have to work with 

partners to form an engaged community for the duration of the event. For working with young 

people, we have been developing partnerships with relevant organisations throughout the year. It 

should be easy for us to foster an engaged community of 50-100 young people, with the help of our 

partners. We can also make participation in the discussion a core aspect of our planned 

Wikiprogress University Programme, where we will be forming a network of students interested in 

issues of well-being and progress to contribute knowledge and data for the platform. The timing 

works out well, as we will be launching many of our youth engagement activities in October and 

November 2014 (competitions, Wikiprogress University Programme), so this will allow us time to 

build up a core group of engaged young people. 

We also have strong relationships with many experts and organisations working on the issue of 

child and well-being through our active sub-wiki on Child Well-being. It would be interesting to 

involve experts working on this field in the dialogue with young people. 

 

http://www.wikiprogress.org/index.php/Child_well-being

